
Appendix: Screenshots of the Experiment
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Figure A.1: Game Description
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Figure A.2: Practice Quiz: Example Company
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Figure A.3: Practice Quiz: Unethical Company
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Figure A.4: Main Experiment: Bid on Unethical Company
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Figure A.5: Main Experiment: Direct Donation
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Appendix Tables

Table A.1: E�ect of uncertainty and ambiguity: Breakdown

(1) (2) (3) (4)
Baseline Uncertainty Baseline Ambiguity

Charity Value .6*** .6***
(7.8) (7.8)

1
2 Charity Value (Head) .51***

(4.3)
1
2 Charity Value (Tail) .43

(1.5)
Charity Value (Positive) .57***

(3.3)
Charity Value (Negative) .35**

(2.1)
Constant .07** .16*** .07** .0044

(2.5) (4.6) (2.5) (.056)
Observations 372 435 372 339
R2 0.13 0.02 0.13 0.03

Batch Second Second Second Second
P value of equality w BL .523 .842
P value of equality w BL .576 .842

Note: We use the same conditions as in Table 8. Columns 1 and 3 simply regress excess bids on the
charity value in the last 3 rounds of BL with random charity 2. In column 2, we use the last 3 rounds of
the uncertainty condition, and regress separately on charity value if the coin falls on head (times 1

2), and
on charity value if the coin falls on tail (times 1

2). Note that expected charity value is the sum of these
terms. In column 4, we add separately the positive donation and negative donation. Note that the total
charity value is the sum of these terms. We report in the last two lines the p-value of a test of equal
regression coe�cients between the BL and each one of the coe�cients. Standard errors in parentheses,
clustered at the worker level. * p < 0.10, ** p < 0.05, *** p < 0.01
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